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 Hello!
This playbook outlines the core building blocks of Kolding 
School of Design’s brand. It sets expectations for all parts of our 
brand experience and provides guidelines for what we stand for, 
and how we look and communicate – essentially what makes us 
like no other. It guides how our brand should be presented both 
internally and externally.

We use our playbook to ensure consistent communication
across all touchpoints.
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Need help? 

Please reach out to Allan  if you have any 

questions regarding our visual brand.

Allan xx

ALLAN@DKSD.com

+45 XXXX XXXX

This section covers the guidelines for our 
visual identity, including logo, 5th element, 
typography, colors as well as imagery. 

The guidelines ensure a coherent yet dynamic 
visual expression across all our touch points, 
making us recognizable and iconic. 
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Our logo is composed of our logotype set in 

Habitas and our iconic brand symbol.

Do only use the official logo files 

to maintain consistency across all 

touchpoints. Do not recreate.

The brand symbol and “Kolding School of 

Design” may be used separately,

but both should always be visible at all times.

The logo exists in black or white, make 

sure to always use the version that creates 

the biggest contrast to the underlying 

color/picture  

To ensure readability, there should

 always be as much clear space around the 

logo as possible. 

Secondary logos

The logo symbol is used as our favicon.

 

The logo type can only be used without the 

logo to promote studentwork and the differ-

ent studyprogrammes. 

Primary logo

Logo symbol Logo type
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Visual identity Logo suite



The logomark can be used as a graphcial 

element in�vaious sizes to fit the medium 

or desired effect.�It can be in any color from 

the colorpallete, and it can�be animated, 

transformed in adherence to the guideline.s 

The logomark can also be used as a mask 

for video�and imagery. Size depends on 

medium and desired effect.�Animation and 

transformation guidelines still apply.
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Transforming or animating the logomark: 

25 procent rule of transformation and 

animation. Width of lines wil remain the 

same, while lenght should be 25 precent of 

the main mark.
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The logotype, can be “detached” from the 

lockup and be used for communication 

purposes.� There’s only three options to use 

the logotype in�this way. And the Logo mark 

shoudl always be�visually represented. Use 

the accent colors to highlight. 

 

These are NOT to be used as sublogos.
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Typography



VICTOR SERIF 

SPJER347
Pies tus vem moen ta mantil consignatis habis, C. et, acipsensus. Verunte nesil cae conve-
natum consu quam coentem in temus nonsum actuidi fue tus pubissim omnequam An vil 
hem o consi patamdius.Hendame deffrei cuperopotam publis hora quo iam ducienderi su-
loculis, unte nequo te cum, Catid iniusticae potanum inato movirte turbi pere halius, ser-
cenam, tessa superra cturnum abestilin vis Catus vivilin vendiis con teniri imuntra quitili 
stisquem ma, quem.
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Söhne 

RSX73
Pies tus vem moen ta mantil consignatis habis, C. et, acipsensus. Verunte nesil cae convenatum 
consu quam coentem in temus nonsum actuidi fue tus pubissim omnequam An vil hem o consi 
patamdius.Hendame deffrei cuperopotam publis hora quo iam ducienderi suloculis, unte nequo 
te cum, Catid iniusticae potanum inato movirte turbi pere halius, sercenam, tessa superra ctur-
num abestilin vis Catus vivilin vendiis con teniri imuntra quitili stisquem ma, quem.
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For headlines, graphic elements, and lead 

paragraphs we use Victor Serif Medium, 

Avoid tracking the font more than +/- 10 

Line height should be set as text size + 12 

pt. E.g: text size 16 pt, line height 28 pt.

We use Söhne as our copy and workhorse, 

‘Halbfett’ for subheads and digital use, and 

‘Buch’ for the main copy 

See examples of usage in the appendix.

Headlines

Copy

Design 123

Design 123

Design 123

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijklmnopqrstuvw123!$€%&

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijklmnopqrstuvw123!$€%&

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijklmnopqrstuvw123!$€%&
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Matt Black 

CMYK 73 67 65 79  

RGB 26 26 22

HEX #111111

White 

CMYK 0 0 0 0 

RGB 255 255 255

HEX #FFFFFF

Light Army 

CMYK 46 25 95 4  

RGB 147 157 64

HEX #939D40

Eletric Blue  

RGB 29 77 188

HEX #1D4DBC

Grey 

CMYK 2 1 1 0 

RGB 247 247 247

HEX #F7F7F7

Print  blue 

Pantone 2728 C 

CMYK 90 76 0 0

Purple 

CMYK 40 52 0 0 

RGB 171 129 231

HEX #AB81E7

Dark Army 

CMYK 54 53 98 41 

RGB 90 78 32

HEX #5A4E20

Hot Pink 

RGB 255 110 255 

HEX #FF6EFF

Bordeaux 

CMYK 51 82 68 74 

RGB 60 0 14

HEX #3C000E

Print Pink 

Pantone 907 C 

CMYK 10 60 0 0

Digital exclusively Print exclusively

Our primary colour palette consists

of nine colours.

It’s a diverse palette with both

calm and strong colours. Use the palette 

with caution and don’t overuse the colours. 

The design should always look clean and 

there should be a balance between the use 

of the colours. E.g.: Don’t combine too many 

strong colours with one another.

You can use these colours across all  

touchpoints. 

Additional colours

Some of the colors are more tuned towards 

digital use. for that reason we have also 

found print versions of these 
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We have not set guidelines regarding 

images and video, as the current material 

presented is at a high standard already.

Some examples of good practice has been 

gathered here, to use as guide lines for 

future footage 

Student work

School Portraits
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Appendix

This section provides specific examples of brand 
touchpoints, including relevant mockup.
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You New

Best regards,  
 
[Name] [Last Name] 
[Title] 
 
Phone: +45 XX XX XX XX 
 
 
[LOGO] 
 
Kolding School of Design 
Ågade 10, 6000 Kolding, Denmark

Best regards,  
 
Charlotte Melin  
Head of Communications 
 
Phone: +45 XX XX XX XX 
 
 
 
 
 
 
 
Kolding School of Design 
Ågade 10, 6000 Kolding, Denmark

Hey!  
 
This is your new signatur, Fugiam arci derferi occum quo qui delia dolupta 
turibus rernatempos aut fugiae. It, officataque nusa volupta simusda que nos 
qui nonsed que nobisqu asperum aut hilibus doluptate rem aut opta qui repel-
lo magnimet fuga. Itatecates entoratibus ullande llabo. Eceaquatatus sed quia 
quam que voluptamus etur, sequatae consequo explicia nis et escid explige 
ndandipienda dunt.

Aximi, net ommodis maion et quassimet idellam usapid quas re saest quam 
landion nis vid quunt.

Ibus, quatur remodit que pore sam volorerecte everae mod que id millati ori-
bus doluptio tem enihitat ad ut aut quassectem faccus.
Alit, adiorestisci beatur, sim doloribusa est fugia pero vite
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