Kolding School
of Design.
Brand playbook




Why a playbook?

Hello!

This playbook outlines the core building blocks of Kolding
School of Design’s brand. It sets expectations for all parts of our
brand experience and provides guidelines for what we stand for,
and how we look and communicate - essentially what makes us
like no other. It guides how our brand should be presented both
Internally and externally.

We use our playbook to ensure consistent communication
across all touchpoints.
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Identity



This section covers the guidelines for our
visual identity, including logo, Sth element,
typography, colors as well as imagery.

The guidelines ensure a coherent yet dynamic
visual expression across all our touch points,
making us recognizable and iconic.
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Visual identity

Our logo is composed of our logotype set in

Habitas and our iconic brand symbol.

Do only use the official logo files
to maintain consistency across all

touchpoints. Do not recreate.

The brand symbol and “Kolding School of
Design” may be used separately,
but both should always be visible at all times.

The logo exists in black or white, make
sure to always use the version that creates
the biggest contrast to the underlying

color/picture

To ensure readability, there should
always be as much clear space around the

logo as possible.

Secondary logos
The logo symbol is used as our favicon.

The logo type can only be used without the
logo to promote studentwork and the differ-

ent studyprogrammes.

Logo suite

Primary logo

KOLDING
SCHOOL
OF

DESIGN

Logo symbol Logo type

KOLDING
SCHOOL
OF
DESIGN



Visual identity Logo sSuite

The logomark can be used as a graphcial
element invaious sizes to fit the medium

or desired effect.lt can be in any color from
the colorpallete, and it canbe animated,
transformed in adherence to the guideline.s

The logomark can also be used as a mask
for videoand imagery. Size depends on
medium and desired effect.Animation and

transformation guidelines still apply.
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Visual identity Log O Suite

The logomark can be used as a graphcial
element invaious sizes to fit the medium
or desired effect.lt can be in any color from
the colorpallete, and it canbe animated,

transformed in adherence to the guideline.s

The logomark can also be used as a mask

plg
headline

for videoand imagery. Size depends on
medium and desired effect.Animation and

transformation guidelines still apply.

Here the logomark is used
as a graphical element.

KOLDING SCHOOL OF DESIGN IS A PLACE WHERE
CREATIVE MINDS GATHER TO IMMERSE THEMSELVES
IN CRAFTSMANSHIP, ART AND RESEARCH. WE HAVE
WORKSHOPS THAT ARE OPEN ALL THE TIME AND AN
INTERNATIONAL SETTING WHERE WE WORK
CLOSELY TOGETHER.




Visual identity Logo sSuite

The logomark can be used as a graphcial
element invaious sizes to fit the medium

or desired effect.lt can be in any color from
the colorpallete, and it canbe animated,
transformed in adherence to the guideline.s

The logomark can also be used as a mask
for videoand imagery. Size depends on
medium and desired effect.Animation and
transformation guidelines still apply.
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Visual identity

The logomark can be used as a graphcial
element invaious sizes to fit the medium

or desired effect.lt can be in any color from
the colorpallete, and it canbe animated,
transformed in adherence to the guideline.s

The logomark can also be used as a mask
for videoand imagery. Size depends on
medium and desired effect.Animation and

transformation guidelines still apply.
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Visual identity

The logomark can be used as a graphcial
element invaious sizes to fit the medium
or desired effect.lt can be in any color from
the colorpallete, and it canbe animated,

transformed in adherence to the guideline.s

The logomark can also be used as a mask
for videoand imagery. Size depends on
medium and desired effect.Animation and
transformation guidelines still apply.
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Logo suite

DESIGN SCHOOL KOLDING IS A PLACE WHERE CREATIVE
MINDS GATHER TO IMMERSE THEMSELVES IN CRAFTS-
MANSHIP, ART AND RESEARCH. WE HAVE WORKSHOPS
THAT ARE OPEN 24.7 AND AN INTERNATIONAL SETTING
WHERE WE WORK CLOSELY TOGETHER.

WE'RE GROUNDED IN REALITY AND DEVELOP SOLU-
TIONS IN COLLABORATION WITH START-UPS AS WELL AS
LARGE COMPANIES. WE EXPLORE HOW TO LIVE AND
HOW TO CREATE POSITIVE CHANGE. WE TRY TO SOLVE
PROBLEMS AND ENVISION NEW POSSIBILITIES.

BECAUSE THE WORLD IS CALLING FOR CHANGE. FOR
SUSTAINABILITY, COMMUNITY AND A GOOD LIFE FOR
EVERYONE. SO, IT'S NOT JUST ABOUT FILLING OUR LIVES
WITH MORE STUFF BUT ABOUT IMPROVING WHAT AL-
READY IS. MAKING IT MORE BEAUTIFUL, FUNCTIONAL,
PLAYFUL AND APPEALING. IT'S ABOUT LISTENING TO
PEOPLE'S NEEDS AND INCLUDING THEM IN THE DEVEL-
OPMENT OF NEW SOLUTIONS.



Visual identity

Transforming or animating the logomark:
25 procent rule of transformation and
animation. Width of lines wil remain the
same, while lenght should be 25 precent of

the main mark.

Logo suite




Visual identity
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Logo - colour usage

KOLDING KOLDING
SCHOOL SCHOOL
OF OF
DESIGN DESIGN

KOLDING

KOLDING KOLDING KOLDING

SCHOOL SCHOOL SCHOOL SCHOOL
OF OF OF OF
DESIGN DESIGN DESIGN DESIGN



Visual identity

The logotype, can be “detached” from the
lockup and be used for communication
purposes. There’s only three options to use
the logotype inthis way. And the Logo mark
shoudl always bevisually represented. Use
the accent colors to highlight.

These are NOT to be used as sublogos.
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Logo suite

Student.
Highlight students
graduation projects, interviews etc.

Bachelor study programmes.
Highlight the different bachelor
study programmes.

Master degree programmes.
Highligt the Master degree
programmes.

KOLDING
SCHOOL

OF ALEXANDER
DESIGN

KOLDING

SCHOOL

OF COMMUNICATION
DESIGN

KOLDING

SCHOOL

OF

DESIGN FOR PEOPLE




Visual identity

the accent colors to highlight.

Logo suite

Bachelor
Study programmes

KOLDING
SCHOOL

OF FASHION

DESIGN

KOLDING
SCHOOL

OF COMMUNICATION

DESIGN

KOLDING
SCHOOL

OF TEXTILE

DESIGN

KOLDING
SCHOOL

OF INDUSTRIAL
DESIGN

KOLDING
SCHOOL

OF ACCESSORY
DESIGN

Master degree
Study programmes.

KOLDING
SCHOOL
OF
DESIGN

KOLDING
SCHOOL
OF
DESIGN

KOLDING
SCHOOL
OF
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Visual identity

The logotype, can be “detached” from the
lockup and be used for communication
purposes. There’s only three options to use
the logotype inthis way. And the Logo mark
shoudl always bevisually represented. Use
the accent colors to highlight.

These are NOT to be used as sublogos.

17

Logo suite




Visual identity

The logotype, can be “detached” from the
lockup and be used for communication
purposes. There’s only three options to use
the logotype inthis way. And the Logo mark
shoudl always bevisually represented. Use

the accent colors to highlight.

These are NOT to be used as sublogos.
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Logo suite
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Logo suite

Visual identity

“detached” from the
lockup and be used for communication

The logotype, can be
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the logotype inthis way. And the Logo mark

shoudl always bevisually represented. Use

the accent colors to highlight.

These are NOT to be used as sublogos.
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Visual identity

Typography



Visual identity Typog rap hy

VICTOR SERIF

SPJER347

Pies tus vem moen ta mantil consignatis habis, C. et, acipsensus. Verunte nesil cae conve-
natum consu quam coentem in temus nonsum actuidi fue tus pubissim omnequam An vil
hem o consi patamdius.Hendame deffrei cuperopotam publis hora quo iam ducienderi su-
loculis, unte nequo te cum, Catid iniusticae potanum inato movirte turbi pere halius, ser-
cenam, tessa superra cturnum abestilin vis Catus vivilin vendiis con teniri imuntra quitili
stisquem ma, quem.
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Visual identity
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Typography

Sohne

Pies tus vem moen ta mantil consignatis habis, C. et, acipsensus. Verunte nesil cae convenatum
consu quam coentem in temus nonsum actuidi fue tus pubissim omnequam An vil hem o consi
patamdius.Hendame deffrei cuperopotam publis hora quo iam ducienderi suloculis, unte nequo
te cum, Catid iniusticae potanum inato movirte turbi pere halius, sercenam, tessa superra ctur-
num abestilin vis Catus vivilin vendiis con teniri imuntra quitili stisguem ma, quem.




For headlines, graphic elements, and lead
paragraphs we use Victor Serif Medium,

Avoid tracking the font more than +/-10

Line height should be set as text size + 12
pt. E.g: text size 16 pt, line height 28 pt.

We use Séhne as our copy and workhorse,
‘Halbfett’ for subheads and digital use, and

‘Buch’ for the main copy

See examples of usage in the appendix.
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Typography

Headlines

Design 125

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijklmnopqrstuvwl23!$€%&

Design 123
Design 123

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijkimnopqrstuvwi123!$€%&

ABCDEFGHIJKLMNOPQRSTUVW
abcdefghijkimnopqgrstuvwi23!$€%&



Visual identity Typography

ersapaphe e veeVicto Set i, BACHELORER:

Avoid tracking the font more than +/- 10 ALEXANDER VEJLGARD KRISTENSEN
FELICIA NAOMI CHERRY

P Eeert e bpLineheeER R FELIX HAMMERICH CLAUSEN

o o ot e HELENA BALDVINSSON

JANNIE SLOTH HANSEN
See examples of usage in the appendix. LINE SUNDAHL B@GE
MARIE-LOUISE L. GULDAGER-NIELSEN

(Graduation ShOw e

PONTUS FROST

SARA BEHR LUDVIG
STELLA THO HIEN AU
THOMAS BENDTSEN

Victor Serif Regular for headlines.

Sohne Buch for supporting copy
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Visual identity

Our primary colour palette consists
of nine colours.

It’s a diverse palette with both
calm and strong colours. Use the palette

with caution and don’t overuse the colours.

The design should always look clean and
there should be a balance between the use
of the colours. E.g.: Don’t combine too many

strong colours with one another.

You can use these colours across all
touchpoints.

Additional colours

Some of the colors are more tuned towards
digital use. for that reason we have also
found print versions of these
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Colour

Matt Black White Bordeaux Dark Army
CMYK 73676579 CMYKOOOO CMYK 5182 68 74 CMYK 54 53 98 41
RGB 26 26 22 RGB 255 255 255 RGB 600 14 RGB 90 78 32
HEX #111111 HEX #FFFFFF HEX #3COO0O0E HEX #5A4E20
Grey Purple Light Army

CMYK2110 CMYK405200 CMYK 4625954

RGB 247 247 247 RGB 171129 231 RGB 147157 64

HEX #FT7FT7F7 HEX #ABS81E7 HEX #939D40

Digital exclusively Print exclusively

Eletric Blue Hot Pink Print blue Print Pink

RGB 29 77188 RGB 255 110 255 Pantone 2728 C Pantone 907 C
HEX #1D4DBC HEX #FF6EFF CMYK90T7600 CMYK106000



Visual identity |magery & video

Koldi‘hool of Design Playbook




Visual identity

We have not set guidelines regarding
images and video, as the current material

presented is at a high standard already.
Some examples of good practice has been

gathered here, to use as guide lines for

future footage
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Imagery & video

Student work

DESIGNING * WiTH

JUSED GARMENT:
UHaS THROUGH

£MB ERY:

-
The Role of \égpie‘ Storles,
Emotions & Opinions ustainability

School Portraits
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Appendix

This section provides specific examples of brand
touchpoints, including relevant mockup.
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Appendix
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Appendix

Rectorate, Media Workshop
M ] ]
HEAD QF COMMUMICATICNS
=45 4O BG 51 57
CHAMBDSKED.DE
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Appendix

Student ID required

LOREM IPSUM DOLORSIT AMET, CONSEC-
TETUR ADIPISCING ELIT. DONEC ULTRICIES
LACINIA DIGNISSIM- Bl VESTIBULUM
TURPISET DIAM ULTRICES, EU ULTRICES
PURUS PELLENTE! UE. ALl UAM TORTOR
IPSUM, ALIQUAM ECFELIS NEC, EGESTAS

RHONCUS puI. PROINS ITAl
FRINGILLA, PELLENTESQUE LECTUS VEL,

FACILISIS LIGULA-

Monday: 930
Tuesday: 9.

130-15.30

Wednesday: 9-
0-16.30

Thursday:9. 3
Friday: 9-3

HELEN
JANNIE SLOTH HANSEN

LINESUNDAHL BAGE
MARIE-LOUISE L. GULDAGER-NIELSEN
MIE GILLINGS JORGENSEN

NANNA MARIE CHRISTENSEN

PONTUS FROST
SARA BEHR LUDVIG
STELLA THOHIEN AU
THOMAS BENDTSEN

KANDIDATER:
él}\?/IBRE TEMPREMENT
ETE ASTOVER & KORNE
RN
TIIAMARIA JAAKKOLA LAl
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Kolding School of Design
Dyrehavevej 116
DK-6000 Kolding

Abent hus
24.03.20E=
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GRADUATE
SHOW

ALEXANDER VEJLGARD KRISTENS
FELICIA NAOMI CHERRY
FELIXHAMMERICH CLAUSEN
HELENA BALDVINSSON

JANNIE SLOTH HANSEN

LINE SUNDAHL B@GE
MARIE-LOUISE L. GULDAGER-NIE
MIE GILLINGS JORGENSEN
NANNA MARIE CHRISTENSEN
PONTUS FROST

SARA BEHR LUDVIG

STELLA THO HIEN AU

THOMAS BENDTSEN

KANDIDATER:
AMBRE TEMPREMENT
GRETE ASTOVER & KORNELIA PAFSSESS—=
TIIA MARIA JAAKKOLA ‘

KOLDING 8.august 2023 kl.15.00
SCHOOL FABRIKKEN for Kunst og Design
OF Sundholmsvej46. 2300 Kebenhavn.

DESIGN
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Appendix
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Best regards,

[Name] [Last Name]

[Title]

Phone: +45 XX XX XX XX

[LOGO]

Kolding School of Design
Agade 10, 6000 Kolding, Denmark
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Helvetica

To:
Cc:

Subject:

From: You Signature:

Hey!

This is your new signatur, Fugiam arci derferi occum quo qui delia dolupta
turibus rernatempos aut fugiae. It, officataque nusa volupta simusda que nos
qui nonsed que nobisqu asperum aut hilibus doluptate rem aut opta qui repel-
lo magnimet fuga. Itatecates entoratibus ullande llabo. Eceaquatatus sed quia
quam que voluptamus etur, sequatae consequo explicia nis et escid explige
ndandipienda dunt.

Aximi, net ommodis maion et quassimet idellam usapid quas re saest quam
landion nis vid quunt.

Ibus, quatur remodit que pore sam volorerecte everae mod que id millati ori-
bus doluptio tem enihitat ad ut aut quassectem faccus.
Alit, adiorestisci beatur, sim doloribusa est fugia pero vite

Best regards,

Charlotte Melin
Head of Communications

Phone: +45 XX XX XX XX

KOLDING
SCHOOL
OF
DESIGN

Kolding School of Design
Agade 10, 6000 Kolding, Denmark

New
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